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Earnings Disclaimer

Every effort has been made to accurately represent this strategy. There is no
guarantee that you will earn any money using the techniques and ideas provided here.

Examples should not to be interpreted as a promise or guarantee of earnings. Earning
potential is entirely dependent on the person using the information included on this
site, the ideas and the techniques. We do not purport this as a get rich scheme. Your
level of success in attaining the results claimed in this page depends on the time you
devote to the ideas and techniques mentioned your finances, knowledge and various
skills. Since these factors differ according to individuals, we cannot guarantee your
success or income level. Nor are we responsible for any of your actions.

Materials in this page may contain information that includes forward-looking
statements that give our expectations or forecasts of future events. You can identify
these statements by the fact that they do not relate strictly to historical or current facts.
They use words such as anticipate, estimate, expect, project, intend, plan, believe, and
other words and terms of similar meaning in connection with a description of potential
earnings or financial performance.

Any and all forward looking statements here or on any of our sales material are
intended to express our opinion of earnings potential. Many factors will be important in
determining your actual results and no guarantees are made that you will achieve
results similar to ours or anybody else's, in fact no guarantees are made that you will
achieve any results from our ideas and techniques in our material.
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The ArbiCash System

(

& ome of the richest men in the world made their millions in arbitrage.
There is something truly elegant about buying something for one price and

almost instantaneously turning around and selling it at a higher price.

In the world of WordPress and laptops, arbitrage is no longer a game reserved
for commodity and forex traders. Every mom, kid and online entrepreneur can

exploit the same principles, find the profit and then scale it up.
This Book Is Opportunity

In these pages you will find everything you need to know to make money in the
digital arbitrage business. And in arbitrage if you can earn N dollars there are

many ways to scale to N x 10 dollars.

Taking advantage of the opportunity is completely up to you. | will encourage
you along the way, but you are going to have to take the action and make it

happen. And you don’t have to split the rewards with anyone....

N A
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Dear Reader,
Meet Native Ad

The big hammer in our tool box is Native Advertising. You may not know what
a native ad is but you have almost certainly seen them. They have been all over the

internet for years and they are almost as prevalent as banner ads.

You find them below articles of every kind on blogs, info sites and news sites.
You find them on completely unknown websites and on the biggest in the world like
Huffington Post, Sports lllustrated, Washing Post, People Magazine, Time Magazine,

just to name a few.

They look like “Related Posts” and they go by headings like:
Around the Web
What’s Popular Now
Sponsored Content

Trending Articles

They are images with a controversial headline like:
10 Tricks To Save You Money On Car Insurance
Lose 10 Pounds Avoiding These 10 Foods
8 Things | Learned Working For Warren Buffet
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PA'D PROMOTED STOR'ES Recommended by &utbrain

Ranking U.S. Presidents by 1Q Score Here's Why You Should Stop 'Googling'"  The 14 Most Useful Yogi Berra-lsms in -
InsideGov | By Graphiq Names Life

BeenVerified.com The Street | Slideshows

AN\ P
How Much Do You Really Know About Poison ivy is the last weed you want
'The Last Thing He Wants Is to Be Bernie Sanders? near your home. And we have the
President’ insideGov | By Graphiq solution.

Fuse Videos Roundup

You’ve seen these and thousands of others.

They look like articles but they are NOT. They are paid advertising. A study conducted by
Contently found that in some tests as many as 80% of readers identified native ads as

articles when they were actually paid advertisements.

And that is exactly why big brands are using them.

“Banner Blindness” has been happening for years. Consumers are becoming adept at
ignoring banner ads and technology is increasingly blocking them from view. Native ads, on
the other hand, look more like articles. And they don’t only look like articles, in most cases

they are in fact informational content.
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Brands are understanding that potential followers are more likely to develop trust in
the brand if they are first exposed to helpful content. This is especially true of people
who may one day be a customer but are not actively searching for a product yet. So
the brands

*  write good content
* put it on their website
*  buy native advertising pointing at the content

*  build trust and authority

Beautiful In The Eye Of The Arbitrage Beholder

So what’s so attractive about native ads to the arbitrage dude? That’s easy:
They are cheap

Prices vary based on device type, geography, topic, provider and other
targeting. But the arbitrageur can often buy premium clicks for desktop traffic
in the USA for between 6 and 20 cents. 3 to 10 cents for mobile.

They are easy

Anyone who has ever tried Adwords, Facebook or other advertising platforms
knows that it takes some real expertise to create profitable ad campaigns. This
is much easier with native ads primarily because there are not nearly as many
moving parts. You’ll see later in this book that most campaigns only have a
handful of parameters, so the mechanics of setting up a campaign are quite
easy. There is finesse and expertise required to achieve profitability but still,
this is a lot simpler than learning Adwords, trust me.

They are effective

Digital arbitrageurs are making tons of money in the business with little more
than simple WordPress websites, Adsense and a native ads account.
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‘ Login | Register

o
@U tbra l n FOR BUSINESSES & BRANDS FOR MEDIA COMPANIES ABOUT BLOG CONTACT HELP

PROMOTE YOUR CONTENT

on our marketing platform.

Learn More

Native Ad Big Boys

There are hundreds of players and it is a competitive market. Taboola and Outbrain
are number one and two. Other big guys include Revcontent, Nativo, TripleLift,
Content.ad, MGID and Adblade.

Drum Roll: Here’s How Arbitrage With Native Ads Works

You create a website with interesting articles, usually gallery style. You put well
placed Adsense and Native Ads on the website. You buy traffic from a Native Ad
provider and send it to your website. When you earn more from clicks on your
website than what it costs to buy the Native Ads traffic you buy as much traffic as
you can afford and rake in the profit.

If you lose money you tweak and optimize. If you are still losing money you try again
with a different article and ad campaign.

That’s it.

But there are a few things you need to know, so let’s get started.
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Real Quick —What You Are
Going To Need

Here’s the shopping list and we will go into more detail further along.
A Website

e Atheme
e A pagination plugin to page through galleries of images

Articles

e Gallery style articles or...
e  Content article with an affiliate link (if you choose not to monetize
with ads)

A Traffic Account
e  Qutbrain, Taboola or both
Revenue Accounts

e Adsense
e Addifferent native ad account from your traffic account, like
Content.ad or Revcontent

Tracking System

e Aspreadsheet
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Setting Up Your Arb
Website

In this section we’ll discuss how to setup your arbitrage website. We'll talk
about the domain name, the WordPress theme, design and plugins. We’ll cover
article content in the next chapter.

| don’t really have the finger strength to give you a full course on web hosting
or WordPress setup and installation. If you don’t know how to do those things |
recommend you hire someone who does or better yet spend a few hours learning
the basics. A little education on web how-to’s can go a long way in online business.

Buy a domain through Namecheap

Get WordPress here

Setup web hosting with Blue Host

Google-Suche
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https://namecheap.com/
https://wordpress.org/download/
https://www.bluehost.com/track/affiliateheckyeah1/

Tip: Use NameMesh.com

To quickly find available domain names

Your Awesome Domain Name Is Waiting...

6M+ Words Net, 20+ Generators & Some Fun!

First, The Domain Name

It is not critically important what your domain name is. However a good rule of
thumb is that your domain name should not be totally disconnected from the kind
of content you will put on the website. In other words, if you anticipate creating a
lot of articles about celebrities, you don’t want to name the site Auto Buzz.
However, names like Life Trends, Happening Now or Viral Event Log are generic and
can accommodate a variety of article topics without making the reader think, “this
is weird”.

When you buy native ads, in most cases you enter branding text like “Life
Trends” and that is what is shown under the headline of the ad. So if the actual
domain is lifetrendsfortoday.net, it probably doesn’t matter. However, some of the
smaller native ad providers may default to the domain name itself.

This is a good time to say, if you already have a domain name (and/or website),
it could very well be suitable for a go at arbitrage. Pull up some sites like Huffington
Post and ESPN, take a look at the native ads they are displaying and click on the ads
to see the names of the websites they take you to. Avoid the “brand” sites and pay
attention to those who look like they are in the arbitrage biz. This will help give you
an idea of the kinds of names and domain names people use.
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The Theme

You can use any content management system you want or none at all but I'm
going to assume you are using WordPress. Bottom line is that the theme you
choose is not critical. It will not fundamentally change your probability of success.

However, here are some things you should keep in mind:

1. Avoid themes with thick header/logo areas at the top that push the
content too far down the screen

2. Choose a theme where the width of the main content area is at least
740px across so a standard 728x90 sized leaderboard ad will fit

3. Faster themes are better than slow ones

4.  WE'll be creating gallery style content, but themes that have gallery
pagination built in don’t always have the flexibility to move buttons
and ads around easily. It is probably better to have a simple theme
and solve the gallery problem with a plugin.

A good approach for choosing a theme if you don’t already have one you like is
to:

1. Visit a site with native ads
2. Click on the ads that look like they point to arbitrage style sites
3. Copy the domain names of the sites whose themes (design) you like

4. Paste the domain name into http://whatwpthemeisthat.com

5. This will tell you if the site is WordPress, what theme they are using
and sometimes what plugins are in use

Using the above process you can build a short list of themes to choose from.
Some may be free and others paid. | have used the Velcro Theme available at
ThemeForest and the Newsstand theme by GoodLayers. I've also used Genesis
themes by StudioPress and one from FasterThemes. Bottom line is it doesn’t matter
too much.
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http://whatwpthemeisthat.com/

Which Plugins Should | Plug In?
First, Something For Gallery Pagination

We will be creating multi-part articles with images to entice the reader to stay
on our site, scroll through the images and be exposed to as many of our ads as
possible.

To do that you need something that breaks a WordPress post into multiple
pages and puts “Previous” and “Next” buttons on the screen. | use the free version
of Advanced Content Pagination. Which is no longer updated But there are many

plugins out there that do something similar like Pagination.

€ back next >

o Prev post Page 10of 30 Next 0

NEXT

Second, Something To Display Adsense Ads

You may not need this if your theme is already setup to put ads in good places or
if you know how to modify the single-post.php file to put the Adsense ad and
native ad code in yourself. Otherwise it is good to have a plugin that will do it for
you or find someone to help. Adsense strategies and setup.

| use Ad Inserter on many of my sites. It is also free. But again, there are many
Adsense plugins available.
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https://wordpress.org/plugins/advanced-content-pagination/
https://wordpress.org/plugins/pagination/
https://www.udemy.com/how-to-earn-money-online-from-adsense/
https://wordpress.org/plugins/ad-inserter/

Which Plugins Should | Plug In?
Third, Something To Help You Setup Native Ad Campaigns

| created a plugin called “Native Ads Helper” to help me create native ad
campaigns. It makes a few things simpler that get to be burdensome when your
arbitrage business starts to grow:

*  Provides a search facility for WordPress content (I actually use this on all my
WordPress sites to be able to search all posts and see visually, where a word or
phrase is used in the title or content)

*  Formats the article url, title and image url’s for an article so that they can be cut
and pasted in the process of native ad campaign creation

* Generates a standardized version of your campaign title. It enforces a naming
standard that makes it clear whether your campaigns are targeting mobile or
desktop, what native ad provider they are from and what geography they are
targeting

* Generates UTM codes which you need to paste into your campaign to tell
Google Analytics which ad campaign the traffic is coming from.

The Native Ads Helper plugin is only available as part of the Arbicah video
course.

Content Display | Campaign Helper | UTM Generator | UTM Settings

Campaign Name / UTM Generator

Metwork? Platform? Geography?
() Outbrain () Desktop (us
() Taboola () Mobile ) US-UK-CA
() Revcontent () Tablet () intl

() Desktop & Tablet
() Mobile & Tablet
() All Devices

Campaign Subject: 2.g. Giant Pets

Submit
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Which Plugins Should | Plug In?
Fourth, Something To Speed Up Your Website

Your arbitrage business can send a ton of traffic to your website in a short
period of time. You absolutely need to install a caching plugin like WP Super Cache
or W3 Total Cache to make your site as fast as possible.

Even then, if you are on a shared server and end up buying lots of traffic, it may
not be enough to have a caching plugin. You may need to move to a Virtual Private
Server (VPS) or perhaps a dedicated server.

After It’s All Installed

Now that you have the theme and plugins installed, you won’t really know
what your site looks like until you create the first article and take it for a test run.

That’s why | created a sample article for you to import. This may not display
properly depending on the plugins you are using.* If it doesn’t you’ll just have to
create your own sample article or wait until you’ve created your first real article to
see how the site looks:

To import this information into a WordPress site follow these steps:

1. Log in to that site as an administrator.

2. Go to Tools: Import in the WordPress admin panel.

3. Install the "WordPress" importer from the list.

4. Activate & Run Importer.

5. Click "Choose File” and instead of selecting a file, copy and paste this
link into the File Name blank: http://www.heckyeah.org/samplecontent.xml

and then click “Open”

6. You will first be asked to map the author in this export file to an
existing user on the site.

7. WordPress will then import the post contained in this file into your
site.
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https://wordpress.org/plugins/wp-super-cache/
https://wordpress.org/plugins/w3-total-cache/
http://www.heckyeah.org/samplecontent.xml

Once you have your site put together, it may look something like this:

€ - C | [3 factfalcon.com/12-celebrity-mansions-that-are-elegant-and-large-enough-to-get-lost-in/2/

12 Celebrity Mansions That Are Elegant... And Large . . .
Enough To Get Lost In Main article Title

i= Celebity @14 90

0

E Melissa McCarthy Seven7 - (— TOp Asense Ad

. Discover the summer collection. Sign up for 15% off your first Sh°p now

11. Matt Damon % Entry Title

(—— Gallery Image

coldwell

With a home that cost more than $20 million, Damon has a number of other celebrities best. Each ares of his home is T
spacislly designad to mimic s different concept. His sweeping sea views actually look like a fancy restaurant, making us w: ext
to five here full time!

251500 3350 > "..{— Below Post Ad

EXPRESS VIEW INVENTORY >

€ PREV m— Prev / Next Buttons

What's Popular Now

Native Ads

1 Food That "Destroys” High 2 \Veggies Thst "Destroy” TJoenail Fungus Destroyed My 10 Hairstyle |deas that Will
Blood Pressure Stomach Fat Life, Until | Found This Knock 10 Years Off Your Age
SimpieBlooaPrassusFly The Ruth About Fungus buzzcelebites.com

el ) o P~}
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Content Research

Besides the brilliancies dancing in your own splendid head there are four
important sources of ideas for article content.

1. Competitor Sites

In every industry you want to know what your competitors are doing and in
arbitrage it is absolutely essential. How do you find who your arbitrage
competitors are? Follow the ad trail!

Take a look at any set of native ads under the articles of big publishers like
these from the Washington Post. Ignore the ads from Motor Trend, Chevron and
Exxon Mobile and click on the other ones. They are likely to be arbitrage sites.

’ #% Watch Services x ‘B Encourage Thousands By x‘ G arbitrage - Google Search x] WP American ISIS fighter whe xu

€ - C' |8 The Washington Post (WP Company Lic) [US]| https://www.washingtonpost.com/world/national-security, 52

Q  Sections = The Washington Post

PAID PROMOTED STORIES Recommended by ®utbrain

L

A Caddy’s Best-Seller is Chevron Explains The This Dude Excavated a
New and Renamed New Diesel Engine Oil Giant Hole in His

in Motor Trend Category Backyard, and What He

Chevron PC-11 Scribol

@

t

A

s Lubricating wind power Toddler Tells Parents A These 21 Discarded
ExxonMobil Man Talks To Him At Military Bases Left Us

; Night. Then Mom Makes A Speechless (Photos)

Laudabie.com History Fanatic
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Content Research

1. Competitor Sites (continued)

Make a list of the competitor sites you come across by copying and pasting
their link urls into a document for future reference. Visit their home page and
find the content they have most recently published. Most publishers are
producing content they have reason to believe is working now. Some of it may be
experiments on their part, so there is no guarantee that mimicking an article
from a big publisher will be successful. But it is a good place to start.

Copy and paste links to articles that you want to remember or will consider
emulating.

2. Current Ads

This one is probably obvious but you should be looking at the ads you are
seeing and taking note of those that are particularly interesting as candidates for
your own site. You never want to rip off a copy of anyone’s article but it is easy to
produce something along the same lines.

The more you browse, the more you will find categories that you’ll be
tempted to experiment with. It may be in fashion, celebrity, bizarre, do-it-
yourself, craft, sports or any number of other areas.

If your site is focused on a particular niche you will obviously want to study
ads in that category. If your site is more general then you can jot down multiple
categories of ads and try to choose the cream of the crop from each one for your
initial set of content.
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Content Research

NNATIVEADBUZZ HOME BENEFITS PRICING FREESEARCH BLOG AFFILIATES LOG IN

Analyze 5,103,236 Native Ads.
Discover what's hot and launch winning campaigns

A NothveAdBuzz - Ads x

€ € | D hps//appnativeadbuzz.com/ads

= Hmmvswwzz
a 3

¢

3. Research Tools &

When your business takes off, the importance of finding profitable content ideas
and doing it efficiently will become imperative. Everyone who is a serious player uses
research tools that survey the native ads being displayed across thousands of
websites. | use Native Ad Buzz.

Native Ad Buzz is one of several market intelligence tools that lets you spy on

other people’s ads and articles. You can figure out how well other campaigns are

doing by seeing how long they have been running and how often they’ve been seen.

Services like Native Ad Buzz collect huge databases of ads, the images and titles
that go with the ads, the dates the ads ran, the network, devices, etc. You can do
searches to find the most successful ads in your niche.

There are several competitors like: Advault.io and AdSpider. They are more
expensive but you can try out their S1 trial just see what they look like on the inside.
One reason | keep my subscription to Native Ad Buzz besides the fact that it is less

expensive, is that it has an active forum with very experienced arbitragers.
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http://www.nativeadbuzz.com/#_a_2k
http://www.advault.io/#_l_2m
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Content Research

You will often see a variety of different images and titles from the same
publisher pointing at the same article on their site. That simply means they were
testing multiple title/image combinations, which is exactly what you will be doing.
The good news is that you will benefit from their experience by looking at what
seemed to work for them.

One caveat. None of the tools have perfect data. They do a good job and are
improving all the time but they do not successfully monitor every website where
native ads are shown, all the time. How do | know the data isn’t always accurate?
From my own ads. | know exactly which ads | promoted the longest and Advault
didn’t always show me the top results for my own ads, so | can presume that their
data isn’t complete for other publishers either. However, | still use them and
recommend them because they were better than others | tried. This environment is
very dynamic and new tools are showing up all the time.

4. Doubling Down on Your Own Success

After you begun running some campaigns yourself, you will begin to see what is
working and what is not. There may be reasons unknown to you why certain
campaigns are successful and others aren’t but you’ll learn as you go along. In the
mean time, experiment with variations on your own successful campaigns.

If you had good traffic and were profitable with “10 Hairstyles For Little Dogs”
you are definitely going to want to try a “10 Hairstyles For Little Cats” sequel. It is
not rocket science.

There you have it, four strategies for locating good content ideas. There are other sources of
course, like social media, buzzsumo, etc. but the strategies above are highly focused on what
works in arbitrage and while you may get ideas from what people are doing in other areas on
the net, it will be hit and miss whether those ideas can turn a profit in arbitrage.

Next up, how to create the articles!
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Article Creation

Armed with some great ideas for articles to create and excited about their
prospects we now get into a couple of nuts and bolts for writing the articles and
putting them on your website. Let’s ask and answer a few questions.

How should the articles be structured?

We will cover affiliate style articles and gallery style articles with the emphasis on

gallery style through most of this book.

Affiliate style articles are simple one
pagers that can range from three
paragraphs to twelve paragraphs. While
the articles may sound a bit salesy they
should not be sales pages. One rule the
native ad companies enforce is that you
can’t send traffic directly to a product
sales page. So if you are monetizing with
affiliate links the strategy is to create an
informational piece of content with
affiliate links buried appropriately in the
text of the article. The links will take the
visitor to the actual sales video or sales
page to close the sale.

For example, I’ve done this with dating
where | created an ad “Are online dating
sites really safe?” Then wrote an article
explaining which sites are safe and
which aren’t with an affiliate link to the
safe one.

The ArbiCash System

Gallery style articles have a single main
title, with subtitles for each sub-page:

10 Times Criminals Were Dumb As Bricks

1. Robber left his monogrammed pen
with the bank teller

2. Crook captured when he returned to
retrieve cell phone from stolen car

3. Criminal puts on mask after entering
the building and being seen by many

4. Etc.

Each sub-page has:
Sub-title
Image
Text




Article Creation

How many sub-pages (gallery entries) should
an article have?

This is an interesting question. A survey of arb sites reveals articles with just 3 or 4
sub-pages to as many as 50 or more. Some sites seem to go for the 10-15 range and
others 15 — 25.

So how do you decide? Longer galleries do result in more pageviews. Some larger
publishers do deals where they are paid by ad impressions so more pageviews results
in more ad impressions which results in more revenue.

Most smaller publishers are paid by clicks on ads. Generally speaking, more
pageviews result in exposing visitors to more ads and ultimately to more clicks.
However, we did not always see a difference in revenue between articles with 10
entries versus articles with 20. We consistently received 85% of the revenue from a
visitor on the very first page of the article they visited and only 15% from all remaining
pages combined.

In the end | settled on articles with 9 to 15 entries.

As an aside, one study showed that odd numbers in their titles have better click
through than those with even numbers in the titles.

10 Grilling Tips To Make You The Talk Of The Neighburhou‘

i= Food @23 WO

B b b b b

10. Grill Fish In Foil
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Article Creation

How much text should there be with each
entry?

Short answer: minimum of 4 sentences or 50 words, aim for 100 words
Longer answer:

Some sites have no text at all besides the sub-page title and seem to get away
with it.

If you use Adsense and most arb people do, you need to know a little about how it
works. It is a contextual advertising system. That means it studies the textual content
on a page and fills the ad space with ads that it deems relevant to the text on the page.
Adsense makes it clear that you shouldn’t have Adsense ads on a page with no text.
More text gives Adsense more information to go on when it is choosing ads.

However, Adsense also serves “interest based” ads. These are ads that Google
believes a particular user would be interested in based on their recent website surfing,
searches, ad clicking, etc. Interest based ads don’t care what text is on the page
because they are based on user interest not on the context of the page.

My sites with normal textual articles are populated by about 35% interest based
ads and 65% contextual ads. The less text on the page, the more the interest based
number increases.

In truth my recommended 100 words per sub-page is less text than Adsense
prefers but | use that standard to keep a balance between overall article length, user
SatiSfaCtion and Serving the best pOSSib'E ads. A lot of physical changes happen as you age. Lines begin to appear on your face and your hair starts to

thin out. You will find yourself looking for solutions to make you look younger than you actually are. The

good news is, your youth fix does not have to come in a bottle or in the form of an expensive and painful
surgery. It can be as simple as changing your hairstyle. These are 10 hairstyles that can make you look
10 years younger, starting with #1:

#1. Pixie Cut

Source: pinterest.com
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Article Creation

Where do you get
images to use in the
articles?

Anywhere that is legal to do so. |
don’t know copyright law and am not
qualified to give any advice on the topic.
As far as | can tell, most arbitrageurs link
to images on other websites and provide
an attribution caption to the source
website of the image. The site with the
original image may be happy they are
linked to or may not be happy that their
image is being used without their
permission.

| won’t go into a great deal of detail
here but a search on “stock photos”,
“royalty free photos” or “wordpress
royalty free photos” will turn up a large
number of possibilities on where to get
and use legal photos. If you are in a
niche that makes use of a lot of celebrity
photos, there are subscription services
that provide access to large numbers of
those images for a monthly fee. Getty
Images has a service that allows free use
of many of their images as long as you
display them using their plugin.
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Pixabay: Free Images

https://pixabay.com/ «

Over 660,000 free stock photos, vectors and art illustrations ... You may download, modif
and use them royalty free for anything you like, evenin ..

Free Images - Editor's Choice - Sign up - FAQ

High Quality Royalty Free Stock Photos, Royalty free Images
www. imagesource com/royalty-free -

High quality stock photo, images, video. footage, clips and Cross-Media — Image Source
stock producer.

Image Source - Free research - Rights Managed - Registration

Freelmages.com: Over 388617 Free Photos and Textures
www.freeimages.com/ =
Free membership to resources for designers’ backgrounds, images, and photo collections

Royalty-Free Images & Photos, RF Image, Picture, lllustration | G
www.gettyimages.com/creative-images/royaltyfree ~ Getty Images ~

Download royalty-free images, stock photos, illustrations and vectors from Getty Images.
search royalty-free photo library. Affordable pricing ...

Images for royalty free images F

More images for royalty free images

Shutterstock: Stock Photos, Royalty-Free Images and Vectors
www.shutterstock.com/ = Shutterstock «

Search milliens of royalty-free stock photos, illustrations, and vectors. Get inspired by te
new, high-resolution images added daily.

iStock: Stock photos, royalty-free images & video clips
www.istockphoto.com/ = iStock ~

Royalty free stock photos, vector art illustrations, stock footage and audio for print and u:
websites and presentations.

Stock Photos, Pictures and Royalty-Free Images - iStock
www.istockphoto.com/stock-photos « iStock -

Search iStock's expansive picture library to find the perfect images for your project. Cool :
you won't find anywhere else. Search now.

Fotolia - Download great value royalty-free stock photos
https:/Awww.fotolia.com/Info/lmages ~ Fotolia -
To discover our low-cost photography, type your search terms into our powerful search enc

PO 1. U U S U S PR I U -




Article Creation

How do you put gallery content into
WordPress?

This section assumes you are using the Advanced Content Pagination plugin |
referenced in an earlier chapter. This plugin, and many like it, allow you to put all the
content for an article into a single WordPress post. Sub-pages (individual entries) are
broken apart with the use of [nextpage] tags.

So the article as you are putting it in looks something like:

Article title: 10 Times Criminals Were Dumb As Bricks
Content:

[nextpage]

Robber left his monogrammed pen with the bank teller
<<<Image 1>>>

Text about Wade.....

[/nextpage][nextpage]

Crook captured when he returned to retrieve cell phone from stolen car
<<<Image 2>>>

Text about crook.....

[/nextpage]

Etc.

Use the “Add Media” button in WordPress to insert the images then put
attribution of the image owner in the Caption box.
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Article Creation

Who writes the articles?

| use a freelancer | originally found on Freelancer.com and another guy | found on
Upwork.com. You should be able to get an article of this kind created for $S15 to $25
depending on length, etc.

How many articles do | need to get started?

To run your first ad campaign you really only need one article. BUT — when
Outbrain or Taboola reviews your ad campaign they always look at your article to
make sure it meets their standards. If they see that the article is on a website all by
itself, chances are they won’t approve the campaign. They only like to send traffic to
sites that seem established with a menu (navigation structure) and some content.
Unfortunately they don’t provide an answer to this question in their guidelines.

So... if you are starting with a brand new site, you will probably need at least a
handful of pages - maybe 5 to 10. | started with about 20 articles in a few different
categories.

If you have an existing website, you may be able to get away with writing a single
article for purposes of arbitrage, that sits on the same site with other kinds of
informational content. | have used an existing news website and just added a single
arbitrage style article with no problems.
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Monetizing Your Arb Site

If you’ve decided to monetize with affiliate links then you need to setup accounts
with Commission Junction, ClickBank or other affiliate programs and get links for
products in those marketplaces to insert into your affiliate style articles. You probably
investigated the products your competitors were linking to when you did content
research.

For gallery style articles | recommend that you setup an Adsense account and a
native ad account. | like Content.ad but you can choose from many others like
RevContent, MGID, etc.

Using the Ad Injection plugin, | typically put a large 330x280 box ad in the Top ad
position, centered.

Then in the Bottom ad (below post) position in Ad Injection | put a 728x90
leaderboard ad, followed by the Content.ad script for my native ad widget.

| also place a second Content.ad widget in the primary sidebar of the website. To
drive a little more revenue you can also install an exit popup widget that is displayed
when visitors are leaving your site. You must follow the instructions given to you by
Content.ad to paste their widget code into the appropriate locations on your site.

After you get the ad code installed and ads start appearing, you may need to do
some tweaking to get everything positioned the way you want it to be.
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Setting Up Traffic
- Accounts

@ The Most T X \ @@ Taboola | Di X | ¥ ContentAd x | FJJRevcontent X | LD 19Things ¥ X | LD 20 Unexplai X | [B= 35 Celebrit, % 1 [} 15 Cleanis

ne % | [E] Looking Ol x | [ Lifecel All | x { [ Top 20 High x
€« - C' | [1 www.outbrain.com

#7% 8 Most Effe. X | & What Worc' X | {2 Spylogz Ad X

XM SRO® OB vV

" ‘ Login | Register ‘
. ®utbrain

FOR BUSINESSES & BRANDS  FOR MEDIA COMPANIES ABOUT BLOG CONTACT HELP

PROMOTE YOUR CONTENT

on our marketing platform.

Learn More

Outbrain Amplify:
Reach New Audiences and
Outperform the Ordinary

We recommend your content on the web's

largest and most respected media properties,
including CNN, People and ESPN. And we
capture your target audience’s attention to drive
better results for your business.

Learn More

The meat of this book is how to create native ad campaigns to drive traffic to
your arbitrage website. After you have your website up and running with content and
monetization, the next step is to sign up with a traffic source. | recommend Outbrain

to start with because it is easy to get established with them and they provide quality
traffic coming from well-known websites.

Start here at http://outbrain.com and click the register link at the top left to
setup an account:
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http://outbrain.com/

Setting Up Traffic
Accounts

Next fill out the forms to get an account established.

Create a campaign in 3 easy steps

Promote your content to millions on top publisher sites.
Drive quality traffic, get more leads or boost brand awareness.

Country 2
United States -

Email

Password [:i“

Create Account

By clicking "Create Account”, | agree to Outbrain’s Privacy Policy
Already have an Outbrain account? Login here
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Setting Up Traffic
Accounts

Outbrain doesn’t mess around. As soon as you have the basics entered to setup your
account you will immediately be presented with a form to create your first native ad
campaign. Isn’t this exciting?

You are asked to give the campaign a name. Notes for names:

e  Over time you will have a lot of campaigns so it is good to think through the
name structure at the beginning
e Keep in mind that in promoting the same article you may have separate
campaigns for US desktop traffic, vs mobile, vs international. You may have
campaigns to that article on Outbrain, Taboola, RevContent, etc.
e  Soyour name should probably have these components and potentially others:
o Topic — Network — Device — Geo
o Dumb Crooks — Outbrain Desktop US
e The “Native Ads Helper” WordPress plugin can help you generate consistently
formatted campaign names for all of your campaigns.

Let's get started

Set up your campaign in three easy steps &
You are also asked to enter
Name Your Campaign " .
iy First- Campisin Content”. Content means
ads in the native ads world.
Add Content Help: Content Guidelines

Here they are just asking for
Add content URLs to promote. You may copy and paste multiple URLs at once. the URL of the article you will
®Add your URL(s)  OAdd your RSS Feed be promoting. Only add 1 URL
here and do not use the RSS
Feed feature.

ClearAll
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Accounts

When you click the Add button, Outbrain will
validate your URL and then you can press the
button to continue to Campaign Settings.

Here is a rundown on the basic settings. | will
give you more detail later in the book about
how to manage CPC’s and Budget numbers.

Location

Choose 1 or more countries. You will

have to pay more for traffic from the US

and English speaking countries.
However, you will also earn more. If in
doubt start with only the USA.

Platform

Never leave both Desktop and

Smartphones checked at the same time.
Your campaign should be for one kind of

traffic or the other. Although some
campaigns do well with mobile traffic,
more do well with desktop traffic, so
start with desktop for your first
campaigns. Then if a campaign is doing
well with desktop, create a copy of the
whole campaign for mobile traffic and
test that.
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Campaign Settings

Targeting

Help: Targeting your audience

Location 2

Enter country, state/region, or DMA -+ Clear all

Alllocations

Platform
Desktop and Tablets

Smartphones

Scheduling

Help: How long should my campaign be?

©Run continuously
OSet dates

Budgeting

Help: Understanding budget and CPC

Cost per Click (CPC) 2
$ 084 usD

Budget 2
$ 50 USD per day

Your actual daily spend may be up to 20% higher. Learn more




Setting Up Traffic
Accounts

Scheduling

| leave this on Run Continuously. Just keep in mind that if your campaign is
approved in the middle of the night, it might start without your being aware of it.

If you set dates the campaign will not begin until the start date even if it is approved
prior to that date.

SCh Ed UI| ng Help: How long should my campaign be?
®Run continuously  Start Feb 02, 2017
O set dates
On Air Time @
12:00 ~ AM ¥ | EST On Air Time lets you set the hour for when your campaign starts to run on the Qutbrain Network. Recommended for aligning your
’ campaign start with when your target audience is most likely online.

On Air Time

You may not see the “On Air Time” fields when you create your first campaign. If
not, you'll be able to edit it later.

This section tells Outbrain what time of day to turn your campaign on.

It is always better to start the campaign in the morning time for your visitors. If you
set this to 6AM EST for example, Outbrain will start your campaign every day at 6am
and turn it off at Midnight.

The reason for not running the campaign through the night is that ad revenue you
receive at night isn’t as high and won’t pay for the traffic you are buying during
those hours. So you'll lose money.
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Cost per Click (CPC)

How much to pay for clicks is a big topic and we’ll cover more later. Also
the actual numbers change over time and are based on a lot of factors.
But here are a few basics:

* Desktop campaigns can range from 6 cents to 25 cents

*  More popular topics like celebrities and sports figures can go for lower
CPC’s, say 8 cents to 15 cents. More commercial topics go for higher
amounts like 10 cents to 20 cents.

* Itis better to start high during the first 24 to 48 hours of your campaign to
push more traffic through the campaign. You will probably not be profitable
the first day or two. Then lower the CPC until you reach profitability.

* For a celebrity campaign | might start the bid at 12 to 15 cents with the
intent of driving it toward 8 to 12 cents. For a car campaign | might start at
20 cents and work toward 15 cents.

* The thing that should drive your pricing is profitability. So regardless of
what I've said above, if you are making money and getting strong traffic at
20 cents, that’s what is important. Dropping the CPC too low can kill your
campaign — meaning Outbrain will stop displaying your ad because they can
make more money with a different ad.

* Later in the book you will see how native ad networks use a combination of
Click Through Rate and CPC to determine how often to display ads.
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Budget Budgeting
This is a daily budget. Outbrain expects you Costper Click (CPC) #
to spend a minimum of $10 per day. Please  * ™ e
note that you can spend less than $10 if
. . Budget #
you pause the campaign during the day ~pa T

before it haS reaChed the amount you Your actual daily spend may be up to 20% higher. Learn more

specify here.

Also note that if you set the budget at $10 Outbrain allows itself to overspend your
budget by 20%. So if you don’t pause the campaign Outbrain may go ahead and
spend up to S12. It doesn’t always spend the extra 20%, | guess it just happens
when they feel like giving themselves a tip.

Just like | recommended setting the CPC high initially for the first day or two, you
probably also want to give the budget extra money during that time frame. This is
a new campaign. The Outbrain algorithm has never seen it before so you are giving
Outbrain financial incentive to run traffic through a campaign that is untested.

After thousands of impressions of your ads Outbrain will know statistically
whether your campaign is a good one or not. “Good one” to Outbrain means a lot
of people are clicking on your ads (high click through). But until Outbrain has
statistical proof, you have to pony up more for budget and CPC.

This isn’t just advice for Outbrain. All the native ads algorithms require extra spend
the first day or so to establish stats for new campaigns.
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TraCkl ng Help: Tracking performance

Tracking Code 2

utm_source=0utbrain&utm_medium=Discovery&utm_campaign=Shaq%20-%200ut%20LC

Tracking Code

Tracking codes are a string of text that is tacked onto the end of your article URL.
The networks are passing information along to your website to tell it where the
traffic came from.

This is very important! Without a proper UTM code you won’t be able to
calculate the profitability of your campaign or track it in Google Analytics.

This is called a UTM Code and it is made up of:

utm_source — Taboola, Outbrain, etc.

utm_medium — Discovery, referral, etc.

utm_campaign — Your Campaign Name

utm_term — Extra info you pass along, Outbrain wants you to put {{origsrcid}}

Each native ad network has info helping you fill in the Tracking Code field with
the UTM info above. If you have the Native Ads Helper WordPress plugin, most
of these values are preset and you can simply copy the string from the plugin
into the tracking field.

Pageviews

Per minute
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There are free UTM code generators like this one provided by Google:
https://support.google.com/analytics/answer/1033867?hl=en

However you have to type in the values of the fields each time. If you don’t have the
plugin, go to the link above. Enter:

URL: url of your website

Utm_source: Outbrain

Utm_medium: Discovery

Utm_campaign: Your Campaign Name

Utm_term: {{origsrcid}}

Leave the other fields blank. It will generate something like:

www.mywebsite.com/?utm source=QOutbrain&utm medium=Discovery&utm term=%
7B%7Borigsrcid%7D%7D&utm campaigh=My%20Campaign%20Name

Copy the generated string and paste it in the tracking field box. You will need to delete
all the characters up to utm_source or Outbrain won’t take it. So the edited string
should look like this:

utm_source=0utbrain&utm_medium=Discovery&utm_term=%7B%7Borigsrcid%7D%7
D&utm_campaign=My%20Campaign%20Name

It’s all a bit painful | know, but not too bad after you do it a few times and especially if

you have the plugin.
URL builder form

Step 1: Enter the URL of your website.

Website URL *

(e.g. http://www.urchin.com/download.html)

Step 2: Fill in the fields below. C:
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https://support.google.com/analytics/answer/1033867?hl=en
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Setting Up Traffic
Accounts

That’s It!

With those fields entered you are ready to submit the campaign for approval. It will
typically be manually reviewed over two business days. You’ll get an email when it gets

approved or rejected.

As long as you are not violating the content guidelines it should get accepted. If they
find the text, titles or images in your article offensive or outside their standards they
will tell you. Sometimes you can tweak things, other times you’ll need to both tweak
and try again with a new campaign.

TRUST & AUTHENTICITY

Our content guidelines
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Creating The Ads

You may have noticed when we entered our first campaign we never actually gave
Outbrain an ad image or title. That is because they used the featured image of the
article and title from the website URL we provided.

That kind of automatically generated ad is not at all what we want. In this chapter we
will look at how to create multiple unique ad variations and will talk about what makes
a good ad headline.

By the end of this chapter you should create 6 to 10 different headlines (titles) for your
ads and match them up with images from your article to be used as ad variations.

13 Stars Who Are Extremely Relgious Sugpgest
mgid
i .
Ronaldo faces possible sanction for ‘Clasiko’ celebration Channel NewsAsia
Outbrain Y

51 Most Hilanous Photo-bombs Everl RIPBrg

World's Crazeest Tattoos HitHumor com
RevContent
The Ulimate Web Personalization Planning Guide Info evergage com
This Is How | Got Yolked Without Trying mogdermmanly com

Q

content.ad
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Creating The Ads

Title (Headline) Research

But how do you write good titles? There is much teaching and research on this topic.
Good native ad titles are not too different than good article titles. So if you have
studied that in the past you will naturally get this.

Here are some things to consider:

e  Gallery style articles are most effective with a number in the title “11 Times
Criminals Were As Dumb As Bricks”

Be controversial

Be surprising

Leave mystery hanging in the air
Sometimes use bracketed words like “15 World’s Biggest Pigs [Photos]”

Use Google

e Do asearch on your article title to see titles of similar articles
e  Browse through the search results looking for key words used in the titles
e Create variations of your title with different key words

Use Advault

e Search for ads on similar topics

e Note the ad headlines

e Note which ad headlines seem to perform best based on times-seen
e  Pay attention to the winning ad images too

10 Celebrities You Never Knew Had Twins

10 Celebs You Didn't Know Had a Twin Sibling

10 Celebrities You Didn't Know Have a Twin Sibling
10 Celebrities You Never Knew Had Twins

10 Celebrities You Never Knew Had a Twin

10 Celebs Who Are Twins

10 Celebs You Never Knew Had a Twin Sibling
10 Celebrities Who Have a Twin Sibling

10 Celebrities Who Have a Twin

These 10 Celebrities Have Twins
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Creating The Ads

Ad Images

How do you select which images to use with your ads? A great place to start is with the
images you have used in your gallery.

| create a spreadsheet like this:

A B

The Native Ads Helper WordPress plugin will generate a table like the one above
that you can use to cut and paste image URL's from. (Of course it doesn’t write the
ad titles for you).

The first column is the URL of my article. The second column is for the title variations
| have created from my research. The third column is a list of links to images from
the article itself.

You will see why this spreadsheet is very handy in the next chapter when we have to
enter these 10 ads into Outbrain.

If you didn’t buy the plugin, no worries, you can create the spreadsheet manually by
cutting and pasting the image URL's from your website.
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Uploading Your Ads

After you have written your titles and thrown it all in spreadsheet like we did at the
end of the last chapter, it is pretty quick and easy to get all of them into Outbrain using
the Bulk Add Content screen.

Click on the “ADD CONTENT” button in the upper right part of the screen.

Today ADD CAMPAIGN

[ ] Include Archived Export ADD CONTENT
o

Dhaily

Next click the “Import” tab.

t Account: Selfserve_jeffsweb11@gmail.com

Click Impor
< ADD CONTENT\( P Campaign: Shaq - Out Desk US v

Import Variations Clear All

®urL ORss

Type in or paste your URL - one or many - here
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Uploading Your Ads

Now just copy the lines from your spreadsheet right into the Import page.

After you paste, it should look something like this:

<  ADD Account: Selfserve_jeffsweb?1@gmail.com e
CONTENT Campaign: Shaq - Out Desk US s
URLs Variations Clear All
From Your Computer Download template
URLs Titles Image URLs
http:/fwnww.modernreaders.com/10-times-shag-... 10 Times Shag Made the World Look Tiny http/f8328-presscdn-0-65.pagely.netdna-cdn.co... X
http:/fwww.modernreaders.com/10-times-shag-... 10 People Who Felt Really Tiny MNext to Shaqg http/fednx.thebleacherseats.comfwp-content/u.. X
hrp:/fweew.madernreaders.com/f10-times-shag-... 10 Times Giant Shag Made People Feel Tiny htzpy/fwww . bromygod.comfwp-content/uploads... ¢
hotpi/fweew.modernreaders.com/10-times-shag-... 10 Times Shag Proves He Is A Giant htrpy/fmarlan-wayans.s3.amazonaws.com/mw_.. X
Add Content

Click the “Add Content” button and you are on your way!
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Uploading Your Ads

Outbrain grabs your images and titles, puts them together and shows you what your
ads are going to look like.

Now you should:

* Examine each image and title

* Replace images that don’t look good or are cropped incorrectly
* Make sure the title goes well with the image

* Check the spelling carefully

All Content Pieces: 9 Valid: 9 Invalid: 0 Clear All

.com/10-

p: p:
q-made-the-world-laok-tiny. q-made-the-world-look-tiny

-

10 Times Giant Shaq Made People Feel Tiny 10 Times Shaq Proves He Is A Giant Big Or Small: 10 Times People Look Tiny Next
To Shaa

10 People Who Felt Really Tiny Next to Shag

com/10- ha X o m/10 ha X oY .com/10- ha X
q-made-the-world-look-tiny q-made-the-world-look-tiny

o -
q-made-the-world-laok-tiny

Shaq Makes The World Look Really Small Giant In A Small World: 10 Times Shaq Made Proof There Are akes Everyone Shag Proves The World Is Tiny: 10 [Photos]
Photosl The World Look Tinv Photos] Feel Tinv [Photos]

Click “Submit”

Outbrain will take a look at all the ads for approval. In the “new campaign” email they send you
will find a link with the ad content guidelines.
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Managing Campaigns

In this section we will look at the pages in Outbrain that allow you to monitor and
tweak your newly approved campaign. We’'ll also look at how the campaign info shows
up in Google Analytics.

Overview Tab

Shows you the ad impressions, clicks and spend on your campaign. It also shows you
the sites where your ads appeared and how many clicks you received from each site
over the selected timeframe.

Paid Distribution

Impressions

34,357,988

Clicks = Spend (USD) 2

172,997

CPC 2 PVs per Session '? Cost perPV 2

Top Traffic Sources by Geography =

$9,481

$0.05

$0.05

View detailed report

Country Clicks

United States 144181

United Kingdom 27334

n
b
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Managing Campaigns

Campaigns

The campaigns tab is where you can look at historical performance of the campaign.
You will see the detail of all campaigns listed below, the spend, impressions and click-

through by day:

OVERVIEW SETTINGS

Account: Last 30 Days ADD CAMPAIGN

By Campaign v Search for Campaign Q [ Include Archived ADD CONTENT
0.70% 10,000
SN : I

7.500
5,000

2,500 vs

01/04/17 01/09/17 011417 o01/1917 0112317 01/28M17 02/02117

Total of: 70 Campaigns

Amount Spent

Campaign Name

Total - All Campaigns $9,457.9 $0.05 34.3m 172.6k 0.50%
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Managing Campaigns

Campaigns
The “Campaigns” tab is one of the most important screens because it provides a real-

time view of the performance of the campaign.

- JOTOT, Z0TE = JUr ST, Z0TE
Campaign: Shaq - Out Desk US v
By Campaign v [ include Archived ADD CONTENT
0.75% 1,500
B
0.50% 1,000 Daily
Bl ar
0.25% 500
vs
B ciicks
0.00%
07107116 0713116 w7916 07125116 07731116

o7/01116

Amount Spent

Total of: 1 Campaigns
Campaign Name S CPC

Total - All Campaigns $676.9 $0.08 2.6m 8,025 0.31%
n Shagq - Out Desk US Paused 05/28/2016 Ongoing | $10.00 / Daily $0.03 $676.87 $0.08 2,550,672 8,025 0.31%

You will watch this screen to see how much you’ve spent and you’ll look at Google
Analytics to see how much Adsense you’ve earned. You’ll look at Content.ad or
whatever your native ad revenue account is to see how much you are earning there.
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Tracking Profitability

Adsense Revenue + Content.ad Revenue — Outbrain Cost = Profit

In Google Analytics because we used UTM Codes our campaign shows up under
Acquisition > Campaigns > All Campaigns — then click on Adsense in the little menu
buried under the word “Explorer”

, e rersalE Summary Site Usage Ecommerce AdSense é——

0 Real-Time AdSense Revenue ¥ | VS. Select a metric

® AdSense Revenue

¥y i
imy Audience £100.00

L ]
-!F Acquisition
$50.00
Overview
» All Traffic
Saturday, June 4, 2016
» AdWords -
» Search Console 5% Primary Dimension: Campaign  Scurce  Medium  Source /Medium  Other =
» Social Secondary dimension ~ | Sort Type: | Defaut -
~ Campaigns
‘ : Campaign AdSense Revenue Y Adsense Ads Clicked ~ AdSense Page Impressions Ad!
All Campaigns
b ke $72.40 91 2,375
% of Total: 77.33% ($93.62) % of Total: 71.09% (128) % of Total: 47.09% (5,044)
Organic Keywords
[J | 1. Shaqg- Out Desk US §72.40(100.00%) 91(100.00%) 2,374 (99.96%)
Cost Analysis
[ | 2. Celeb Twins - Out Desk US $0.00 (0.00%) 0 (0.00%) 1 (0.04%)
E Behavior
Overview

Analytics data is more or less real time although there can certainly be some delays. If
you think Outbrain numbers are ahead of Analytics, you can compute the revenue per
session in analytics.
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Tracking Profitability (continued)

Click on the Summary item and you’ll see the Sessions data for your campaign like this:

Explorer

Summary  Site Usage Ecommerce AdSense

Sessions” « |V Select a metric

® Sessions

500

250

Primary Dimension: Campaign Source Medium Source ! Medium Other =

Secondary dimension | Sort Type: Default -

Acquisition Bel
Campaign
Sessions 7 4 % New Sessions New Users *
457 98.25% 449
% of Total: 13.89% Avg for View: 85.83% % of Total: 15.91%
(3,289) (14.47%) (2,823)
] 1. Shaq - Out Desk US 456 (99.78%) 98.25% 448 (99.78%)

So we had 457 sessions and earned $72.40. That’s $0.158 per session earned. If we
were spending $0.13 per click in Outbrain, we would know that we were profitable.
And presumably we made even more profit than that because those 457 sessions also
generated Content.ad revenue.

Notice we can’t do this computation based on Pageviews. Those visitors from Outbrain
are probably viewing 5 to 8 pages per visit. So we are paying for one Outbrain click and
hopefully receiving 6 pageviews. Each page is filled with ads increasing the odds that
we will earn more than we spent to get that visitor to our site.
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Ad Content

From the main campaigns page if you click on the Campaign Name it will display all of

your ads (“content”) and the performance of each individual ad.

Content Title Date Added Amount Spent
Total - All Pieces of content $676.9 $0.08 2.6m 8,025 0.31%

» 10 Times Shaq Made the World http//www.modernreaders.com/10- 05/28/2016 | Inactive $369.67 $0.08 1,216,284 4,400 0.36%
Look Tiny times-shag-made-the-world-look-tiny? Campaign Paused
Modern Readers utm_source=0...

» 10 Times Shag Made the World http://www.modernreaders.com/10- 05/28/2016 | Inactive $277.35 $0.08 1,134,344 3,281 0.29%
Look Tiny times-shag-made-the-world-look-tiny? Campaign Paused
Maodern Readers utm_source=0...

» Big Or Small: 10 Times People Look  http//www.modernreaders.com/10- 05/28/2016 | Inactive $29.85 $0.09 200,044 344 0.17%
Tiny Next To Shaq times-shag-made-the-world-look-tiny? Campaign Paused
Modern Readers utm_source=0...

n 10 People Who Felt Really Tiny Next | http://www.modernreaders.com/10- 05/28/2016 | Inactive $0.00 $0.00 0 0 0.00%
to Shag times-shag-made-the-world-look-tiny? Campaign Paused
Maodern Readers utm_source=0...

» 10Time Shaq The Giant Made the http//www.modernreaders.com/10- 06/02/2016 | Inactive $0.00 $0.00 0 0 0.00%
World Look Tiny times-shag-made-the-world-look-tiny? Campaign Paused
Modern Readers utm_source=0...

Here you can:
* Examine the Click Through Rate (CTR) of individual ads
* Pause ads

* Take note of the image and title combinations that are performing well
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Improving Campaign Performance on the Traffic
Side

There are two limitations in this game. How much traffic you can get to your article.
And how much you can earn from that traffic. This chapter is focused on the first
problem.

Traffic is limited by how often ads are displayed and how many people click on the ads.

The Native Ad Algorithm

It is important to understand the native ad business from the ad network perspective.

Outbrain has many more ads than websites to display those ads on. Outbrain has high

paying ads and low paying ads to choose from. They have ads that attract a lot of clicks
and ads that attract very few clicks.

The best case scenario for Outbrain is an ad that has a very high CTR, click-through-rate
(lots of people like to click on it), and has a very high CPC. This is how they can make
the most money. They will probably display a high CPC, high CTR ad on every website
they possibly can, provided the advertiser has set aside enough budget to pay for all
those clicks.

The arbitrageur wants to give Outbrain as much incentive as possible to show his ads.
So he tries to find the most attractive image/title combinations possible to increase the
CTR. If there is a high CTR for an ad, the arbitrageur can get away with paying less for
the CPC.
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Managing Campaigns

If you have a high CTR you can lower the CPC until you are profitable and Outbrain will
still display your ad and send you traffic. If you have a low CTR you will have to offer
Outbrain a very high CPC or they won’t display the ad.

Sometimes CTR’s are so bad you just have to give up on the campaign (and usually the
article too) and move on to a different article/campaign that hopefully readers are
more likely to click on.

Improving CTR (Click Through Rate)

The way we improve the CTR of a campaign is:

1. Remove ads that have low CTR’s
Use the ads with good CTR’s as examples and create new ads from those with
different combinations of images and titles

3. Find entirely new images

4. Write entirely new titles

See the next page for an example.

CTR Impressions Clicks
0.44% 1,249 181 5,557
0.26% 2084053 5,510
0.24% 338,231 798
0.17% 177,226 293

ar o7
61,329

103,672
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Managing Campaigns

We sort the ads by CTR and take these kinds of actions:

Title Clicks Cost (USD) Impressions CTR =
Total: e 152 $654.58 2,357,211 0.23%
10 Times Shag Made the World Look Tiny 678 519927 h23 286 0.32%

Modern Readers

Big Or Small. 10 Times People Look Tiny 1 Make E!gw Combiﬂaljons 0.22%

Mext Te Shag f H d H
Moder Readers of these images and titles
10 Times Shag Made the World Look Tiny ipr $369.49 1,450,430 0.21%
Modern Readers
10 Times Giant Shag Made People Feel Tiny 21 526.66 126,518 0.17%
Modern Readers

]
10 People Who Felt Really Tiny Nextto Shag 32 5474 22131 0.14%
Modern Readers
10 Times Shaq Proves He Is A Giant 17 $2.90 13,781 0.12%
Modern Readers
Proof There Are Giants: Shag Makes 14 $2.28 11,555 0.12%

Everyone Feel Tiny [Photos]
Modern Readers

Delete these

10 Times Shag Made the World Look Tiny 15 D'gﬁbl 12 406 0.12%
Photos] I 'e
Modern Readers

Shag Proves The World Is Tiny: 10 [Photos] 32 5482 26401 0.11%
Modern Readers

Giant In A Small World: 10 Times Shag Made 9 $1.50 9,830 0.09%
The World Look Tiny [Photos]
Modern Readers
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Managing Campaigns

Another Way to Improve CTR

Under the Campaign name click on the pulldown menu and select “By Publisher”

Campaign: Shaq - Out Desk US v - L
By Publisher v [ include Archived ADD CONTENT
$400.00 1.00% Top
PUBLISHERS
$300.00
by
$200.00 0.50%
. Amount Spent™
o I . I I I )
R
$0.00 . -. - . [ | — — . — 0.00% [ -
ESPN (ESPN) Undefeated (ESPN)  Sports Chew (Froppi... Bleacher Report (Tur... FanSided (Time Inc.} Sports lllustrated (Ti..  Gray TV (Gray TV) Sportsblog ESPN Fantasy (ESPN) Mashable

Total of: 392 Publishers

Publisher Name Exclude Status Amount Spent Impressions
Total - All $676.9 $0.08 2.6m 8,025 0.31%
@ ESPN (ESPN) No Exclusions $326.71 $0.08 908,671 3,269 0.43%
(:) Undefeated ) No Exclusions $98.44 $0.08 131.335 1.169 0.899%
@ Sports Chew (Froppit Inc.) Excluded $67.22 $0.08 330,206 804 0.24%
(:} Bleacher Report (Turner U.5.) No Exclusions $57.84 $0.09 301,853 667 0.22%
@ FanSided (Time Inc.) No Exclusions $30.77 $0.08 121,505 370 0.30%

This important tool let’s you block publisher websites from showing your ads. You will find
that the audiences on some websites just aren’t interested in your ads and don’t click on
them.

These websites lower your average CTR, which means you have to pay a higher CPC to
Outbrain to influence them to continue showing your ads.

You should block the Publishers that consistently have lower CTR’s than the majority of
publishers. Be careful because blocking too many publishers may eliminate all your traffic.

* | only exclude publishers after running the campaign for a week or so. Excluding a
publisher may be statistically invalid if they haven’t showed your ad enough times. I’'m not
sure what a good number is but I'm more comfortable after 20,000 impressions.
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Improving Profitability

In the last chapter we looked at how to improve CTR so we can get the price of CPC’s
down. In this chapter we’ll look at the tools we have to improve profitability.

Improving CPC (Cost Per Click)

The easiest strategy is to lower the CPC bid. Lowering CPC only works to a
certain level and then you find the network will stop displaying your ad and
you’ll stop getting traffic.

Sometimes you need to increase CPC to get traffic flowing again.

Turning Campaigns On and Off

Stopping a campaign is an important tool.

You should turn campaigns off during the parts of the day when you are less
profitable. You may find that you don’t make much money during the night. This
is the perfect time to leave your campaigns off.

You may also find that you start the day profitable but for some reason as the
hours pass you are making less profit and then you see that you begin to lose
money with every click. This is another reason to turn the campaign off.

If you simply leave campaigns on all the time and they only pause when they
exceed the daily budget, you may not be maximizing profit.

Start End
Status
Date Date
060316 Always on
Playing 06/11/16 Always on

Playing 05/28/16 Always on
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Improving Profitability

Change Your Targeting

When you setup your first campaign | advised you to target desktop users in
the United States. This is a good default but to maximize profit you may want
to test mobile traffic, or mobile traffic in England, or some other combination.
Just remember to adjust your CPC’s accordingly for these new campaigns. le.
lower CPC’s for mobile traffic, lower CPC’s for non-US traffic, etc.

Budgets

If you are profitable with a campaign then you can make more money by
raising your daily budget. At this writing Outbrain has a $200 daily cap on
budgets per campaign but you can have that increased all the way to $1000 by
writing to their support.

Recently they’ve implemented a new rule that makes you hit the $200 day
limit every day for two weeks before they will agree to increase the budget
over $200.

Sometimes your campaigns are flying — Outbrain is giving you as much traffic
as you can buy and you are making money on every visit. Don’t limit your
business by running out of budget. You many need to increase your credit limit
on your credit card, but in these situations it is worth it.
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Improving Profitability

So far we have discussed things you can do on the traffic side of the equation to
increase your profitability. But what about the website itself? Here are things you
can do on the website to improve the performance of your revenue producing ads.

Ad Placement / Sizing

e Look at the ad placement on competitor sites and test those same placements
on your site. Some of these changes may require coding and if so hire a
freelancer to make the changes for you.

e Change the size and shape of your ads. Different ad shapes perform differently.
If all your adsense ads are the same shape you are potentially losing money
because the ads on the page compete against each other for the same ad
inventory. So generally you always want to have at least one big box ad and one
leaderboard (728x90) ad on the page.

e Adcolor. Itis generally good practice to make

the Adsense titles the same color as the link
color of your theme. This makes the ad links

look more like normal Adsense links. You | NAVIGATION BAR
don’t ever want to intentionally deceive
visitors into clicking on ads or you risk losing _
your Adsense account. But you do want the
links in the ads to look as much as possible -
like normal site links instead of looking like | PRIMARY
“ads” 1 CONTENT |

e  Pay particular attention to the location of ads
in relation to the Previous / Next buttons ‘ ' :
used to scroll through your gallery. Most _
people like to have an ad immediately above | PAGE FOOTER
or below the buttons, or both. ———
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Improving Profitability

Native Ad Widget

e  Experiment with different numbers of ads in your native ad widget. | think the
big ones do better, meaning only 3 ads across so that the images and titles are
big and stand out.

e To drive more revenue make sure you are using 3 different widgets. One below
the post content, one in the sidebar and one as a popup when visitors attempt
to exit the site.

Experiment With Other Ad Networks

e Adsense isn’t the only game in town. You will probably be approached by lots of
advertising companies. Most of them won’t perform nearly as well as Adsense.
But check your “coverage” in Adsense. If you have less than 95% coverage then
it is probably worthwhile to “backfill” your Adsense ads with another provider
when Adsense leaves those ad spaces blank.

e Investigate “in image” ads and “in video” ads

Previous / Next Buttons

e  Move your Previous / Next buttons to a different location on the page. You
might put them above the image on the page or even above the title. Or try
putting them at the very bottom of the page forcing visitors to scroll all the way
down searching for the next button. This is not user friendly but may boost
revenue. You'll just have to test it to see if it ultimately drives more clicks.

.;"9" s
A2

Remove Eye Bags In 1 Minute 3 Out of 5 Women Want Longer  Why Kate Hudson's New Athletic
Lashes. Try This Line Is So Hot Right Now
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NativeAds.com

Simplifying Your Setup

Much of this book was about setting up and managing your first campaign using
Outbrain as the network provider. “Native Ads” provides a service to help you get
your ad on many different ad networks at the same time without having to setup all
those accounts. They also let you copy ad campaigns from one network to another
with the click of a button, like Outbrain to RevContent to Yahoo.

There are many benefits of using a service provider like this:

e  Access to most of the big ad networks through one platform

e No need for separate accounts and payments

e  Automation of things like day bidding, disabling non-performing traffic, blocking
bad traffic

e  Making it easy to copy campaigns

e  Ease of entering new ad variations

e More one on one care from an account manager than you’ll get directly from the
other networks

They are compensated by taking a small slice of the amount you spend on ads. They
do this after campaigns have started to perform and it isn’t too noticeable.

ative ads

Content Worth Viewing

Premium Native Advertising

Native Ads is the Leading Native Ad Exchange for Content Publishers. Brands and Agencies
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Scaling Up Your Business

As you experience success with a few campaigns you will naturally want to grow your
business. This chapter will cover basic scaling techniques and risk considerations.

More Articles / More Campaigns

The obvious way to scale up an arbitrage business is to maximize the campaigns you
have and keep adding more campaigns. There are an infinite number of article topics
to choose from. Because the world changes every day, campaign topics that didn’t
perform well last quarter may be all the rage this quarter. Campaigns your
competitor did well with 6 months ago may not work at all today or they may be a
godsend.

One caution is not to abandon your existing campaigns too soon. If you are not sure a
campaign is dead or unprofitable don’t throw it away.

On the other hand if you have optimized the ads for a campaign and you can’t get the
CTR up or the CTR is okay but it is still never profitable, it is time to put it behind you
and move to a new topic.

More Websites

More websites may help you if you are writing niche articles that would have more
credibility/traffic if they were hosted on a site with a related name.

You may also want additional websites to test different ad networks. There are
certainly technical platforms to let you test an infinite number of ad networks on the
same website but it might be easier in some cases to have separate websites.

Keep in mind that if you have more than one website you will have to monitor the
campaigns in more than one Analytics property. The wider your business gets the
more sophisticated your tracking tools will need to be.
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Scaling Up Your Business

More Traffic Providers

Another clear way to scale is to sign up with additional traffic providers. You can keep
the same article content and send traffic from more than one native ad company.

You will find that the same article may perform quite differently from one network to
the other. You will likely be able to turn off campaigns in one network for a time and
leave them going in another network. Multiple providers give you more total traffic
potential and a way to diversify if traffic dries up for your campaign on one network
or if it turns less profitable.

| have used every technique for scaling and profitability improvement
presented in the past several chapters. There is no one method that is
likely to work best. The important thing is to start small, have some
success, then start branching out and expanding in ways that seem
effective with the business you have built.

The ArbiCash System




Scaling Up Your Business

Systems and Controls

As you get bigger you will need systems to improve your efficiency and control your
process. Don’t let this section of the book scare you. When you first get started you
may need nothing more than a spreadsheet to track your daily profitability.

But over time as your income grows, you will probably want to grow as fast as
possible and you will be very dependent on systems to enable that growth.

Financial Tracking

Here’s what you need:

e Spreadsheets to track profitability by campaign, by day. These will include
revenue from the different revenue accounts, cost from the different traffic
accounts and totals for gross, net and margin.

e Spreadsheets to track monthly profitability overall. You will probably want to see
all the campaigns summarized into a line for each day. You’ll have a total for the
month and you’ll probably have all the months in the same spreadsheet or
system.

e  Books for your business. This could be quickbooks or just a spreadsheet where
you can stay on top of the total costs of your business. The profitability tracking
in the points above would include traffic revenue and traffic cost, but your books
need to include all other costs too. You may have technical costs, content
writing, software licenses, salaries, etc.
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Scaling Up Your Business

Reducing Risk

The biggest risk in the arbitrage business is dependence on key suppliers.

You don’t want to lose your Adsense account. So:
e Don’t put Adsense ads on the same page with adult content
e Don’t do anything that would make Adsense think you are committing click
fraud. This means:
o Put a heading like &------- Advertisement-----—> above your Adsense ads
particularly if you have an ad right next to your Previous / Next buttons.
o This heading isn’t necessary above the top ad on the page because it is
usually clear that area is an ad.
e Check out Adsense’ other TOC’s but the two points above are the ones most
likely to get you into trouble

You don’t want to lose your traffic accounts. Although this is not quite as bad as
losing Adsense because there are more good ones to choose from, it can still cost you
time and money.

e  Make sure stay in compliance with ad guidelines and also the policy related to
the kind of content permissible on your website.

e  Bevery friendly with support and account reps in your communications with
them so that they will be willing to help you smooth over any problems that
come up.
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A Closing Word

Congratulations!

for making it through this entire eBook. Advertising arbitrage is a very rare

opportunity because you can build a website business that can grow faster than
almost any other alternative.

There is no easy system for making money at this scale but this one can certainly be
fast and big without requiring a lot of expertise or experience.

To your success!
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